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MATT KING JOINS NASHVILLE BANK & TRUST BOARD 

 

NASHVILLE, Tenn., July 23, 2010 – Officials with Nashville Bank & Trust announced 

today that Mathew A. King, managing partner of FCA Venture Partners, has joined the 

six-year-old company’s board of directors. King was one of the bank’s 20 founding 

organizers when the company was formed in 2004. 

 

“We look forward to benefiting from Matt’s insights and experience,” 

said Tom Stumb, NBT president. “It is through our relationships with 

community and business leaders like Matt that Nashville Bank & Trust 

will continue to succeed in changing the way banking is done in 

Nashville.”  

 

King is also managing partner of Triple Play Ventures, LLC, an 

investment partnership started in 1999. He served as vice president of 

Third National Bank and its successor, SunTrust Bank, from 1983 to 1989. He is the 

former president and CEO of Radar Business Systems, Inc., and served as regional vice 

president of its successor company, U.S. Office Products, Inc.  

 

In addition to Nashville Bank & Trust, King serves on the boards of My Office Products, 

Inc.; HCCA International, Inc.; ProfitPoint, Inc.; Proxsys, LLC; edo Interactive, Inc.; 

New Day Pharmacy, Inc.; Dollar Texas Properties, LLC; ProMedTek, Inc.; OnFocus 

Healthcare, LLC and Pro Charging Systems, LLC. – each of which is an FCA Venture 

Partners’ or Triple Play Ventures, portfolio company.  

 

He is a graduate of Wake Forest University where he is a trustee and is a member of the 

Nashville Rotary Club.  

 

A full-service bank and wealth management company, Nashville Bank & Trust services 

include personal and business loans, depository accounts, wealth management and trust 

services.  Personal, expert service is the bank’s hallmark.  Customers benefit from direct 

contact with senior-level, experienced bank executives who have decision-making 

authority and a full understanding of the local community and the client’s relationship 

with the bank.  


